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Osaka lead
up to World

Mongolia
turnstolran’s
halal markets

HE secretary-general of the

Muslim \\mm League (MWL),

Mohammed bin Abdul Karim
Al-Issa,whoisalsothe president
of the International Islamic

has made an

the Tokyo Olympic Games,
of halal-certified meals.

Mitsuhiro Miyakoshi,
Japanese prime minister,and Prince Hiroyo
ousin of the Emperor, along with a

ONGOLIAN butcher Kuntug
Ajbai chants under his breath as
he slits the throat of a sheep with

single stroke of his sharpened knife, making

sure the animal's swift death is halal - accept

able under the laws of Islam.

san's work at a slaughterhouse in

the city of Darkhan,about 100 miles (160 lax
from the nation's capital, comes amid surg
demand from Iran for halal meat and as
s to make more money from
l\v hu« herds of livestock that roam its vast

uhﬂ ha~ an estimated 30 million
Zealand - but has

will chan s rseas appetite for
halal mutton from places suchasIran which
are forced to import due to limited local
production.

Largely t

demand, Mongolia’s sheep and
shipments hit 2,601 tonnes in 201
more than 2016.And while that

tlm»wlmu» are hLelv, um (l\» start, mm
exports in the first-half of 2018 quadrupling
year-on-year to 775.6 tonnes.

"The halal meat market is

director of the M ia Meat Association.

APRIL-MAY. 2019

dfrom

for a halal Olympic Games

Muslim World League to supply halalmeals for Japan
and 2020 Olympic Games

number
leun e .mllmulh .mdun;m companies
grants MWL (lxr I

roment, halal foods
tstandards
products and
th the halal and
ach the
ue halal
certification for p
Muslim communit
be exported abroad, especially to Arab and
Muslim countri
Japan i

MONGOLIA'S SHEEP AND
GOAT MEAT SHIPMENTS

Mongolia's sheep and goat meat
shipments hit 2,601 tonnesin 2017, 11
timesmore than 2016. And while that was
worthonly around S8 million.

APRIL-MAY. 2019 | ®Halal

untry’s producers are soek
ing fresh opportunity inthe halal sectorand
striving to seek new local and international
that Japan M]w
nue for the 2
2 Mu-hmIu\unl\lmm
und the world.
his address, Al-Issa stressed the
importance of this cooperation be
MWL and Ja i
levels of ¢

human value
ithin the Japanese people.
No

asa historic and empe

Healsoexpressed thanksand appreciationto

the numerous ial contributions of MWL,
shing further cooperation in the future

through the halal project.

He also praised the role the League Is
playing In raising the awareness of Muslim
communities inJapan and in the Islamic

rld,and promotin ration into
non-Muslim communities.

Al-Issa participat lierina ceremony
held to mark the seventh anniversary of
the tsunami that hit Sex al cty, nor hvm
Japan, in2011 and visited the S
fof Orphans, which shelters children who
had lost their parents in the tsunami.

Isovisited,accom panied by memb

ague, the Hiroshima Museum,where
heexamined documentsof theatomicbomb
dropped on the city. ®

lia has been tryi
onomy intoa major earner, hopin
its free-range organic meat will find a home
s

2re Kuntuguan wo

by Darkhan Meat Foods, which along with

rival meat producers Max Impex and Max

Market is rushing to supply mutton tolran.
Tt employs around 200 workers at the

\Hn,aﬂ involved in halal mutton output,and

SINGAPORE’S ONLY HALAL
SUPERMARKET SHUTTERED OVER
RENT ARREARS

CHINA LAUNCHES ANTI-HALAL
CAMPAIGN INXINJIANG

guiding Musi

HALAL’ RESTAURANT IN JAPAN
FOUND NOT TO BE HALAL AFTER
ALL:PPIM

Halal delivery
strengthens
in Singapore

SINGAPORE'S online food delivery services

have bee thening their halal creden
tialsbybettercatering for the Muslim market,
in the processcreating a new sub-segment of
competition.

Deliveroo, a British start-up with operations
across Europe and Asia Pacific, is the latest to promise Sin;
porean customers that their halal orders will be kept separ:
from non-halal foods by using designated satchels during

s both in response to feedback from customers
and restaurant partners, as well asa strategic one totap into
thewide pool of halal restaurants in Sin
even greater range ofoptions to our custome:
neral mana, f Deliveroo Singapos

y service currently has20
n its platform, out

“We h:‘.—wmuxnh]wwh s from a third-party supplier
n preventanyle
al conta mmmmn from other foods.

“Allour riders have been t hly briefed to usethe halal

only b F a halal certified

restaurant. On top of the halal-only bag, the orders are pack

aged individuallyby the restaurants,which addsan additional
layer of protection

Deliveroo follows arch rival GrabFood in offering w]m ate

T h 1]-11 1:»1 ';nhlond emerged from theashes of °r

on merged with Grab .mm

abFood app in Malaysia,you willee
ified

Y.
Gra .m.\.l Bashosn s tingthaseascvioes singaporeand
Malays t launched in May. ®

Indonesia streamlines
halal certification
through agency (BPJPH)

N ACCORDING to (ht Indonesian Law No
@) : alal ce: tion is mandatory in
- brallfood beverage,drugs,cosmet
hemicals(used for human consumpeion),
organicand genetically modified products sold
in Indonesia as well as for the machinery and
equipment involved in processing these products. It follows
he Halal Product Assurance Ag in
Bahasa Indonesia) is established under the Ministry of Reli
ous Affairs. The obligatory of Halal certification will start
9,w here BRIPH will be the lead in these services.
1')1‘HJ|4\|L“ trong ance to manufacturers of
consumable goads, medicines, cosmetics,chemical products
eneticallyenginee 3 tersofthese
products. since full operation of the law is next year (2019),
companies will only have brief time to be compliant to this
law No.33/2014 before all new i
und pi the MinistryofReligious Affairs
are fully upand running.

HALAL CERTIFICATION PROCEDURE

BPIPH will take over MUI's role, which was previously the
sole Institution that issued halal certificates. The law No
33/2014 mandates the establishment of BPJPH that wa

ated in 2017.

Instituti £

LPH will check and verify whi

and manufacturin 00

be carried out inside or outside the manufacturing facility
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“mcreased

on global halal market

HE world's Muslim population
is approaching 1.6 billion,and
are expected to account for 30
of the world’s population by
2025. For now, there are around
1.3 billion Muslimsin the world
and around 1.5 billion halal consumers,
which means one out of every four human
beings consumes halal products.

The 0.2 billion difference between the
consumers and the total population is
accounted for by non-Muslims living in Mus
lim-majority countries where most foods
are halal, such as Indonesia and Bangladesh.

AN INCREASED DEMAND
FORHALAL PRODUCTS
The past year has seen an increased global
demand for ethical, sustainable, environ
mentally and socially responsible goods
and services which drives the growth of
the halal market. And the demand isn’t just
among Muslims but also showing growing
acceprance by non-Muslim consumers.
Involvement nment and private
bodies has contributed to the sustainability
of the halal ecosystem through certification
fous authoritiesaswell as implemen
tation of policies,which then help boost the
industry. Religious authorities of several
orking together towards
establishing a global halal standard whi
would ensure an even more sustainable

A3 dum combimes to e fhe isdond latg
est religion in the world, the halal product
market is expected to grow from USD4

Halal cosmetics
hadaglobal
marketvalue of
approximately
20billion U.S.
dollarsin2015
and are expected
toreach 54 billion
US. dollarsin
2022

billion in 2016 to over t billion by 2
Thelargest sector of the global halal industry

s to Islamic finance, with a 43 percent
share of the marker 1ul|w\\\l| by halal food
with a 36 percent matket share.

GROWINGMARKET

The global market revenue of halal food

is projected to rise from about USD1.25

trillion in 2016 to S| trillion in
argest ~h;m of the market

wh opportunities for the
gle iRl wee rtinclude branding halal
food ashealthy and producing organic halal

countries that do not have the means to
produce sufficient quantities of their own
halal food.
The leading importers of halal food in
2015 among the Organisation of Tslamic
eration (OIC) countries were Saudi
a,and United Arab Emirate
st popular importe
foods being beef. Brazil was the top exporter
of halal meat in that same year, followed by
Australia and India.
ity of theglobal Muslim nations
member countries,and the
global halal food market is on the threshold
of major developments that hold the y
ise of rapid and sustained growth

MORE THAN JUST FOOD
with the halal food market currently
; for as much as 12 percent of
global trade in agri-food products,a major
increase in demand will gene: rowth
opportunities throughout the agri-food
any reports on the halal market
on meat and meat products, but prod
ucts sold under the halal label cover virtually
e food product as well as non-food
products such as cosmet
Malaysia is one of the most suitable
example of halal certifications granted to
not just food prc ysmetics and phar
maceutical products are among that looks
for halal certification.
erage holds the
st share in the }nhl industry. In the
Global Islamic Economic Report, the h
foodand beverage consumption is valued at
USD1.24 trillion, The halal pharmaceuticals
and cosmetics sector is said to be growing
with the innovation of halal nail polish and
makeup.
Halal cosmetics had
of approximately 20 billion U.S. dollars in
2015 and are expected to reach 54 billion U.S.
dollars in 2022. Muslims spend on pharma
ceuticalsis forecast to reach USD132 billion
by 2022. Pharmaniaga,a Malaysian phar
maceutical company is set toi. t RM100
million to develop halal and cost-effective
vaccines for the public

HALAL TOURISMRISING
Halal tourism grows on firmer footing in
s have conceded that
alal require
ments such as having p areas in tourist
locationsandairports, more halal options for
food & beverages and itineraries catered to
the Muslim tourists.
Fadhlillah of TripF tated that
e for the company has superseded
al 300% projected growth,and the
company has indexed 55,000 accommoda
tion establishmentsacross 50 countries.

APRIL-MAY. 2019

vt
ja] Boom and focressing discretionary
income of young Muslims. One of the find
f ent Rating eport shows
Muslim millennials travel two
to five times a year for the length of four to
six days per trip.
yapan, South Korea, Taiwan, Spain and
South Aftica are some of the countries that
are trying to be attractive to the Muslim
egment as it is projected that 156 million
Muslim travellers will be in the market by
2020.

GAINING INTEREST

INHALAL PRODUCTS

currently,th al halal market has g
itsattention from the trade merchant world.
Many Halal Expos had been held around the

for example in Malaysia, Singapore,

Dubai-UAE and Iran.

commerce and online business portal
tobe one of thebest e-busi.
s to penetrate the emerging
not much e-commerce
portal either by government or private sector
focusing on the halal market has being seen

inthe halal trade market.

Currently, the most well-known and
largest halal business portal in the world
supported by the Malaysian government is
Dag Halal.com. The platform is currently
taking on the mission to propagate Malaysia

7

Halal cosmetics had a global market value of approximately
USD20b in 2015 and are expected toreach USD54b in 2022.Muslims
spend on pharmaceuticals is forecast to reach USD13

The halal product
market is expected
togrow from
USD45.3 billion
in 2016 to over
USDS58.3 billion
by2022.”

PURCHASING POWER OF THEMUSLIM COUNTRIES

Malaysiais one of themost
suitable example of halal
certifications grantedto not
just food products,

as the ‘Global Halal Hub’ and int
the manufacturers,importers,
distributors and halal service providers into
the global halal industry.

The halal industry
and it is gaining tractic
players worldwide. The inclusiveness of the
industry which can be integrated into all
sectors makes opportunities virtually end
less, and makes for an attractive niche for
companies toinvestin.

ng forward, the halal mduuryn
tinue on this path asit &

156500

The halal
industry
isgrowing
steadity,and
itis gaining
traction

industry
players
worldwide.

DagangHalal.com.
the platformis
currently taking
on the mission
to propagate
Malaysia as

the ‘Global

Halal Hub’ and
integrating the
manufacturers,
importers,
exporters,
distributors and
halal service
providersinto
the global halal
industr
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® BEAUTY

>

faces oflhepumleofmad(se c»l'u)vwing their
happiness and full sati:

[Some faces, that Day,wﬂl ] [in bright-
nessand beauty].) (Quran 75:22)

And when Allah (God) mentions what He
has prepared for the righteous on the Day
of Judgment, He describes this in the most
and beautiful way. He says:

So,coming to HANI you for contacting About
Islam with your questior. Actu-
the concept ally, before pronouncing such
of beauty and a judzment, one should firt
‘Mh underst. e message of
= etl:ler [.Shm Islarn, that is, the true natureof
sapmLl, T s
Reviewing the noble principles of slam,
us?togk at tflte ore will surelynotice that Islamdoes not go
e against nature, Rather, Islam aims at regu-
creation of the ]atm‘iind “gi\lsecuﬁmeh\lmarrshr:nneﬁna
2 waythat will not harm anyone This isinline
universe. In with the objecties of shari ah, which came
this creation, toprotectfte hings o md e; ryior
il i survival of tind:religion, life,
mewn;ll notice mind or reasan, property, and di gnity.
avery elegant ‘These objectives are pivotal to the rulings
pattern lof of Shari’ ah.and if one pawses a little bit to
bea th amalyze these rulings as theyare set by the
uty in s e Divine Lawgiver and conveyed to us
way all things His prophets,one will noriceclearlythatthey
arealldesigned to protect:
m p“t S0, corning to the concept of beaury and
inorder by whether islamis azainstit,first of all letus
the Supreme look at the creation of the universe. Int
G tor.” creation,one willnoticea ver yelegant attern

of beanty in the way all things were put in
order by_rhe Supreme Creator, God corfirmed

L] [And] who created seven heavensin
layers. Youdo not see in the creationof the
Most Merciful any inoconsistency. So return
[your] vision [to the sky]; do you see anv
brealis?T} [yous] visicn twi

[Therein are those of modest gaze, whom
neither man nor jinni will have touched
before them [...| |In beauty] like the rubyand
thecoral-stone.] (Quran 55:56-58)

NOT RECKONED
So,in light of all these and many other verses
in the Quran, how can one say that beauty is.
not reckoned with in Islam? In addition to
this, Prophet Muhammad (peace and bless-
ings be upon him-PBUH) :a(d :hat

.| Almighty Allah did

His )and y M(Nammd

[Your] visionwi
itisfat gued.}( quran 67:2-4)

{wehave indeed decled the lower heaven
with beauty [in] the stars.3(quran 37:6)

{or, who has created the heavens and the
earth, and who sends youdown rain from
the s]lsﬂ‘k.a thhltwe cause to grow well-

ightiti
1ot in your power to cause the growth of the
trees in them.}(Quran 27:60)

And the things He created for our use are
adornedwithbeauty for us to behold:

{and the grazing livestock Hehas created
for you; in them is warmth and

in Muslim)

What Islam is actually against is display-
ing this beauty in a way that will cause
harm to aneself or to others, for this totally
goes against the aforementioned objectives
of shari‘ah. And one of the well-established
rules in Islam is “there should be neither
harm nor reciprocating injury”.

Thus, in a beauty contest (the rating of
wamen against one another and assigning
them value based on superficial appearance)
one can see what goes agains! the nature of

benefits, and from them you eat. and for you

in them is [the enjoyment of] beaurv w}'en

you bringthem in [for theevening] and

you Vit .e)
Even on the Day of Judgment, beauty will

have its role to play as it radiates from the

Beauty and whether
Islam IS against it?

Isit areligion that goes against the very nature of thehuman being or that createsa
wedge between the human and hisor her nature?

human beings d by their Creator.
starting from the fact that this contest
lowers the dignity of woman by uncovering
her body and displaying her as a cheap cq
modity and easy prey for lustful men, it
clear that this contest does not in any way
increase respect for women. &

@Halal
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Hagia Sophia
combined the
traditional
design
elements of
an Orthodox
basilica with
alarge,domed
roof,anda
semi-domed
altarwith two
narthex or
porches.”

The history
of Hagia Sophia

Froma symbol of greatness for Christianity,
tothe grand beacon for Islam, now amuseum

of religious history

AGIA Sophia is one of the

world's most distinguished

building in the world, origi

nallyachurch constructed

by the East Roman Empire

in Istanbul, now amuseum
ing the history of Christianity

and Islam in Turkey.

Thesthwonder of the world,asitisknown
to many, were converted into an imperial
mosqueafter Mehmed the Conqueror’s army
breached the citywalls in 1453 - it served as
prideof place under Ottoman rule for almost
five centuries thereafter. Located in the
neighborhood of Sultanahmet, itis undoubt-
edly one of the most important museums
of 1stanbul,and has been named as a world
Heritage site by UNESCO.

THEHISTORY
In 360 CE, the first church was built in
C i by the son of Constantine,

Roman Emperor Constantius I1. During a
series of riots, the church took a toll and was
burned down. In 404 CE,a second church
was ordered and erected by Theodosius I1.
“This second church however, also shared the
same fate; it was burned to the ground over
theNika Revolt against Emperor Justinian L

in thewakeof therevolt,at the sameloca-
tion, the third church, which is the Hagia
Sophia was built under the direction of
Emperor Justinian I between 532 and 537 CE.
Hagia Sophia wasbuilt in 5 years,10 months
and 4 days, at record time. The building of
thechurch was said to take the work of more
than 10,000 men.

Hagia Sophia combined the traditional
design elements of an Orthodox basilica
with alarge, domed roof,and a semi-domed
altar with twonarthex or porches. Emperor
Justinian decreed that all provinces under
hisrule send architectural pieces for use in
its construction in an effort to create a grand

basilica that representedall of the Byzantine
Empire.

The bricks that was used in the walls
and parts of the floor came from as faraway
as North Africa,while the marble used for
ceiling and floor was produced in Syria and
Anatolia (present-day eastern Turkey). The
interior of Hagia Sophia is lined with enor-
mous marble slabs that are said to have been
designed toimitate moving water.

‘This massive beacon of Christianity was

di i e

q
the central religion of the Ottomans. As part
of the conversion, the Ottomans covered
many of the original Orthodox-themed
‘mosaics with Islamic calligraphy designed
by Kazasker Mustafa Azzet.

The names of Allah, the Prophet
Muhammad, the first four Caliphs, and the
Prophet’s two grandsons were hung on
the columns in the nave. As is tradition in
mosques,a mihrab or nave was installed
onto the wall to indicate the direction
toward Mecca.

‘The four minarets were also added to the
original building during this period, partly to
fortify the structure following earthquakes
that struck the city around this time and
partly for the muezzin call to prayer.

THE GRAND MUSEUM

since 1935, this legendary structure has
been operated as a museum by the national
government, nine years after the Republic
of Turkey was established by Ataturk. Hagia
Sophia attracts more than three million
visitors annually.

DEMANDS FORIT
TOBECOME A MOSQUE AGAIN

There has been so much passion and efforts
bypeople of Turkeyand beyond tomake the
Hagia Sophia a mosque again, albeit contro.
versially.Greeceis oneto strongly oppose the
idea of it becaming a mosque, as its history
as one of Christianity’s biggest cathedral
being a strong motivator.

Even today, Muslim citizens and tour-
ists continue to perform morning prayers
outside of Hagia Sophia, hoping that one day,
the grand architectural wonder can become
a place for Islam once more.@

The bricks that was used
inthewalls andparts of
the floor came from as
faraway asNorth Africa,
while the marble used
for ceiling and floor was
produced inSyriaand
Anatolia (present-day
easternTurkey).

Hagia Sophia combined
the traditional design
elements of anOrthodox
basilica with a large,
domedroof,anda semi-
domed altar with two

narthex or porches.

HAGIA SOPHIA
LOCATION

un),nearby To
istanbud. It

rportis

ophials open

st October and
s open from
withthelast

phia Ents
cut 14 US

- Hagra Sofia.
S,




The Objectives

To attain the
knowledge on halal
matters through
systematic
dissemination of halal
information

To build and develop
the habits of halal
products/services
and muslim-friendly
lifestyle

To enable all
Malaysians to attain
their full potential of
halalan and toyyiban
lifestyle

To inculcate a sense
of responsibility and
care towards their
own well being as
well as their families

@Halal

To disseminate halal
knowledge and
information from the
young to adult to
enable Malaysian to
inculcate halal and
toyyiban living as part
of life
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The Benefits

Increase the growth
of halal industry which
will contribute to a
higher productivity to
achieve nation’s goal
and aspiration

Create awareness on
the importance of
Halalan Toyyiban and
Muslim-Friendly in all
aspects

Keep updated in the
latest Halal Industry
related information in
Malaysia and other
countries

@Halal

Connect Halal
Businesses and
Industries from all
around the world to
unite the perception
on Halal.
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revolutionizing the print media by

editorializing

Our editorial content to give our readers a complete & an engaging
experience through innovative digital fechnology to get the
message heard

GF [5G f 8 w0 W

Downlead the
free Layer App.
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Editorial Concept

To publish halal
newspaper to
fulfill the needs of
the authority,
halal and muslim-
friendly industry
players and the
public.

A newspaper
format, style,

concept and
news/articles

To provide a
systematic and
organized articles
to update and
inform the
readers on the
latest
developments in
the halal industry

To motivate and
inspire readers on
the importance
of halal industry
and muslim-
friendly lifestyle

To provide
reviews of halal
products/services
that has been
infroduced to the
market

@Halal

To promote halal
events/
partnership
programmes
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Newspapers

Languages
Size
Format

No. of pages

Layout
Paper
Frequency

@Halal

English
European Tabloid (A3)
Newspaper

Print Version
Live Edition

Mobile Apps

32 pages
@Halal - 24 pages
Pullout _GlamHalal - 12 pages

Full Colour
105gsm Art
Bi-Monthly



Distribution

O]

Print - 30,000 copies to
be distributed to all
related Halal and
Muslim-Friendly
Authorities and Industry
Players

02

Live-edition to be
emailed to all and
every related Halal and
Muslim-Friendly
Authorities, Certification
Bodies, Industry Players
and mass consumers.

@Halal

03

Mobile Apps with E-

edifion, web edifion,
Facebook, and live
updates
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Readership by Age Group

Readers

Digital =e=Print
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Age Group



Distribution - Print Edition

Newstand

Advertisers g >

Sponsors

Promoters

u Newstand & Sponsors ®Promoters ® Advertisers

@Halal

Print Edition
Distribution




Our extensive distribution network consists of over
2,800 consumer touch points nation-wide including
bookshops, major newsstands and convenience
stores;

“‘“‘ #POPULAR

410 outlets 93 outlets

MPH

= Kinokuniya mALAYs/A

BOOKSTORES
32 outlets

BORDERS [ up

@Halal

Print Edition
Distribution

Network
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GLOBAL HALTECH SDN. BHD. CONTACT US

Revongen Corporation Center,
No 12A, Jalan TPS,

Taman Perindustrian UEP,
47600 Subang Jaya,

Selangor Darul Ehsan,
Malaysia.

Tel :+6 03 8025 1603 Fax : +6 03 8025 1637
Email: info@globalhaltech.com  Web: www.globalhaltech.com




